COJIEP’)KAHUE
OT u3narenbcTBa
I'naBa 1. ®unaHcoBasi OTYETHOCTh M AHAJIU3 PUCKOB KOMIIAHUU
AHanu3 pUHAHCOBOW OTYETHOCTH 32 MPOIILILIC TOIBI
Heobxoanma npoaoKUTENbHOCTh (PUHAHCOBOW OTYETHOCTH
Cenenre (pUHAHCOBBIX OTUETOB K €AUHOMN TaOIMYHON Popme
KoppektupoBka (hMHaHCOBBIX OTYETOB
Hopmanu3zanus ¢prHaHCOBON OTYETHOCTH 32 MPOULUIBIN TOJT
HeoOprunbie, HeperyaspHbIe U SKCTPAOPAUHAPHBIC TTO3UIIAN
Hemnpoun3BoacTBEHHBIE TO3UITUU
W3meHeHus: B MpUHIMIIE yyeTa
HecootserctBue Hopmam GAAP
Bo3snelicTBue HaI0roB Ha I0XOIbI SKopriopaiui
Pasmep nonu coGCcTBEHHOCTH

HopmanuzanmoHHble KOPPEKTUPOBKU

[IpuBeneHne HOpMaTM30BaHHOM (PMHAHCOBOM OTYETHOCTH K OOIIEH pa3MEpPHOCTH
Ananm3 Ko3QPuIHreHToB (KOJTUIESCTBEHHBIN aHAIH?3)

CpaBHUTENBHBIN aHAU3

AHanu3 puckoB (Ka4yeCTBCHHBIN aHAIIN3)

MaxkpoaHanu3 OKpy»Karolen Cpeasl

[Tpunoxenue. Hanbonee ucnonb3zyembie GruHaAaHCOBBIE KOADPUIIUSHTHI

(mpmtokenue k ananmu3y komranuu Ale's Distributing)

I'maBa 2. CKUIKY U IPEMUH [TPH OIICHUBAHUH

YpoBHHU CTOMMOCTH

Knaccudukanus ckugok

CKHIKHM 32 HEJOCTATOYHOCTH KOHTPOJISL M HaJJOABKH 32 KOHTPOJIb
CKkuIKH 32 HEJOCTATOYHYIO JINKBUIHOCTh

CKHIKM K OLIEHKE 3a HeJ0CTaTOYHYI0 peann3yemocts (marketability)

KOHTPOJIbHBIX ,Z[OJ'ICﬁ



OMIIMPUYECKHUE JAHHBIE O CKHUJIKaX 3a HEIOCTATOYHYIO PEAIn3yeMOCTh
KonnuecTBeHHbIE HHCTPYMEHTBI

Hpyrue ckuaku

AHanu3 npeMuii K CTOMMOCTH T'OJIOCYIOLIMX aKIUI B COIOCTABIEHUH CO

CTOMMOCTBIO HETOJIOCYIOIINX aKIIUH
Ckuaxu v HagOaBKH.

Pesrome

[Mpunoxenue. Hamoroseie cyneOHbIe nena (crapoe, HO MHTEPECHOE)



