
Гальчук, Л. М. 
Г 17 Essentials of Cross-Cultural Communication and Management: A Practical Course : Осно­
вы кросскультурной коммуникации и менеджмента: практический курс : учеб. пособие для 
студентов высших учебных заведений / Л. М. Гальчук ; Новосиб. гос. ун-т экономики и управ­
ления. — Новосибирск : НГУЭУ, 2014.— 172 с. 



Contents 

Предисловие 4 

Foreword 9 

Unit 1 Why Culture Matters 12 

Unit 2 Culture and Its Impact on Business 19 

Unit 3 Analyzing Cultures and Making Comparisons 44 

Part 1 The Concept of Culture and Its Dimensions by Edward T. Hall 44 

Part 2 The Concept of Culture and Its Dimensions by Geert Hofstede 54 

Part 3 The Concept of Culture and Its Dimensions by Fons Trompenaars and Charles 

Hampden-Turner 62 

Part 4 The Concept of Culture and Its Dimensions by Richard D. Lewis 68 

Unit 4 Getting Insights into Organizational Cultures and Diversity Around the World 83 

Unit 5 Cross-Cultural Communication and Negotiation 102 

Afterword 138 

Appendix 1 140 

Appendix 2 146 

Appendix 3 147 

Appendix 4 150 

Appendix 5 152 

Appendix 6 156 

Appendix 7 160 

Appendix 8 164 

Source Material and Useful Resources 167 


